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= WORKSHOP 2

WORKSHOP 2 — Persona + Value Proposition

1 30 Ui
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Mag1v: "dreAadioduAmmuwasu 10 do AWLQ  draghv: "Wau Description auAdksu
auguua:zlunuev" Shopee AU 150 A Tone WuAuey"
— Al 1dua 10 o Huavidonua:usulow — Al [Wguswusa wIvavasiIvla=uAly
N\
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(Mag1v: "91u Post Gudsuanianmidnlodnue  dagw: "greadw Checklist wwdsudiunou
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drnsusrumuwasduuraldn”

— Al asumsiv myavaadulolov

26



[ |

AI Prompt Adv — 5 kudatdvulanud

Copy — 1Gu [ ] — Gvwuldias

AQ (Brainstorm)

"neutlu Creative Consultant dssu
ssAduulalan

yrona [Hodud / Towde Content /
o Promotion] $1udu 10 wwu
guAn:[________ 1| Persona:
L __ 1| Tone: [oudu / WU
Aulov / Premium]

aoutdusrgns wcazltuuasulg 1
ussfia KuGIAU"

WwWou (Write)

"neulu Copywriter d1Ksu
Marketplace Tne

wou [Description / Caption /
Post1 d&ksu [Shopee / Facebook
/ TikTok1

guAn: [________ 1| 2awqu:

sduuu: [Hook — Benefit — CTA]
| ADwe1D: liiAu [1501 A | Tone:
[luAulov]
Kunandwasswasunaululali
Joya"

na Prompt t§kan R-C-T-F-C - Role / Context / Task / Format / Constraint
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J1As1:K (Analyze)
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Wssutigu [Shopee / Lazada /
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MauWayalRIuEonwL"

27



AI Prompt Mdv — 5 kudalgouldniud (co)

Copy — 16u [1— lovuldiag

asJ? (Review) MOUWU (Plan)

"shudiannui: [1vdonduAdavAISasID] "neuldunydgNvuWussaddIksu MSME
anAndwkune: [________ ] ¥reasv [Checklist / uwuviu / duaaul ksu:
¥280SID 5 Jo: [ __ ]

1. $Ugo:lsk3all ssAp: [________ 1lauA: [_______ 11| Aw:
2. IRuUs:lgsudawunrSalu [ ___ 1

3. UAmnadviaulukselu aautdusremsuuvidu: dondavrinau / s:k31o /
4. TFAMna1dvnAISs:IvKS L Kav

5. Weuwassunalu 1 uuu" KindayalaadwWasuudavld lidisuduasidaou

uKavdayassvaaurinaiy”

na Prompt {8kan R-C-T-F-C - Role / Context / Task / Format / Constraint
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HUMAN FIRST — AI SECOND — as:usumsian
Gov
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Prompt A29:[s? ua: Prompt ndiGovuono:ls?

Prompt - doyauazmavnisitk Al walkldmaaundavns

—0——0——0—

lns? Sova:ls? dovrio:ls?
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Prompt Framework — R-C-T-F-C
TudovAwn AT KanAs

R — Role )
"aeautlu [AUSnwvImsaana / Content Writer1"

® C — Context
"ssAisvavau [Sumuwasul FuAr [muwasuArnainl”

T — Task ®
"$29 [Aa Content 5 1309 / Wou Description]"

[ F — Format
"aoutlu [asv / shrems / dorktihdul”

C — Constraint o
"Tag [KuldAmnanavraudsL / Tuiau 150 A"

oadw Prompt Ansonudo: "arutlu Content Writer 1wsussivuunaida ssinvavdudadunmuwasu gaeAa Content 5 Bavdksu Facebook aau
Wumsw lagkwldAinanovAussy”
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Prompt A vs Prompt B — waawsmvauuiaun
lku?

Y PROMPT A — Juiaull PROMPT B — Asuddu
"grevignuw” "neutlu Content Writer | udn: muwasuArnav | anan:

wunviu Office | Uegyka: 11ludoan | syuuu: Hook —

Al Tuswetliilas / sovonviku / Tone tuulku . L . S
® Benefit = CTA | Aawgn2: lutAu 150 A1 | Tone: WunAutov

— Qutput: dorumIUntETluTaaso | Ku: aswasswasunaulylairdoya”
— Output: donnunasvaduithkuie 3145w

0 unBsau: §vlkdoya Al i Output GoasvAufdavais
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Al Prompt Pack — [4/1ussADd5v (3 Prompt)

1
PROMPT A —31As1:Kp010uU
dum
"gre31As1zKalaudum | auan:
[ 1| Aruaudangoaso:
o __ TlanAn: [ 1]

yoeuenlu: Feature / Benefit /
IkawananAuP=aul | KUWwW
AruauUanaululalR"
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PROMPT B — Qs>
JaruUavTIANU

"shudondul: [vdannul | anaAn:
o 1| ¥ooasoi9: 1.1 WY
a:lsk3alu 2.9nMRuUs:lesuKSalu
3.0 lkuaOIAUTU 4.0/Aa10310A
AJSSEIV 5.808TguaSTURTaTU"

3

PROMPT C — (K AI squnau
CouU

"dudavmsiknauyduISoL:

Aouou amwaululau 5 MauwWalK
AeuLdayauIAwa MAUUSVASIVAT

ou
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3 WORKSHOP 3

WORKSHOP 3 — Al Prompt Lab

5 30 un

139nas v Prompt 281oU28 3 ya

[131As1:KgnA

[ 131As1=KFum

[ ] Content
[1as>ddaAU
[1Aa Promotion

[18uq____
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AStUDUMSWIU1 Prompt

V1 NQasav
PROMPT
FINAL WU Context
Worksheet
e Promptww:[________________ 1l 0eymw: O _______ ]

. Joyanwu: [

© OUTPUT: Prompt Library aghvdag 3 Prompt wsauigoiu
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Workshop 3 — (2810 Prompt V1 — Final

WU Context

Prompt V1 —3aisudau anA - waavu Office / Ueyk1 = 315U

"$re188u Post vigmuw" — Jeyri: Al 1@aunald Tasoaduandn
[ud CTA

Prompt Final — wSauls

WU Format + Constraint "neutlu Content Writer | Fuf: muwasuadnav | gnAn:

Hook — Benefit = CTA / luiau 150 A1 / Tone WuaAuww / wunaviu Office 313u | sUuuu: Hook — Benefit — CTA | A>w
K1UAA1IDI0IAUDSY g12: <150 M | Tone: WunAuwv | Kiu: Aa1291vAUISL"
drundoavasdd

(‘#ayaaudngndiov? ) ((CTA sawu? ) (TONE asoAu BRAND? )

Siwawich Chan-aran

35



LWUULAW vs LUKy — Wus=naunis MSME rimucivnu

2610(s?

Aa Content uvAaAuded tEatuiu
WWou Description [WeuvYAAIUSEN
31As1:KanAl La11ads=aunisal
ERRLRIM Ry aovW0aavan
Gvia/Tagline AQL@YUIU
DOUNUMWEUAT aeuALSdn
Wasuovaulau AsoAdayalluULO]

wuulkululalr Al iunu - walk Al ogaa uaswivavaadudov

Siwawich Chan-aran

K Al lduo 10 [olde udridontov

{5 Prompt + as>adayanaulwacd

asw Persona+ss:u @@

{6 Channel Coach Prompt WSguligunau
{A Al 1l@uo 10 wuu udsidonua:zusu

{5 Photo Plan Prompt »ouwunauae

{5 Readiness Checklist Prompt as>anou
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Al Prompt AAUHUG WULEU — Prompt Pack dKsu
WnlukoviSau

idon 1 Prompt fiasvAussisuavAu — Copy — LG [ 1 naaavld

PROMPT 1 — Aa Content 73U

"neullu Content Planner &1xsussasyunaldn guAn:[________ 1| Persona: [________ 1| soono: [Facebook / TikTok /

Shopee] ¥gwuwu Content 7 3u aaulWumsv: Ju / Koda / daus:avA (aso Awareness / Engagement / Uamisuig)
KwdauszavAtau 3 Sudanu”

PROMPT 2 — wgu Product Description

"neutlu Copywriter d1ssu Marketplace Tng auAn: [________ Tloawqu: [________ TlaaA: [________ 11 s1m:

[ __ uinl [Wou Product Description: 1.50aud (IUiAu 10 M) 2.9a1du 3 Jo 3.1ku1zAUTAS 4.5513/uv 5.CTA du 9 KU
nandwasswasunaulilalikdoya”

kuewq: na Prompt tdkan R-C-T-F-C - asvdvinadiuda: Prompt Oasunndiukdalu
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Al Prompt AAUHUG WULEU — Prompt Pack dKsu
AnlukoviSou (€1d)

1ldon 1 Prompt nasvAussadvavaau — Copy — 1au [ 1 — naaavls

PROMPT 3 — Aa Promotion

"arutlufiudnwr Promotion d1ksu MSME aum:[________ 1lsymdnd: [______ vind [ Persona: [________ ] laud
Promotion 5 wuunlulsuAaasim wu Bundle / Gift / Trial / Loyalty udazuuus:y: o Promotion / ikawai Persona 1oz
auf» / GoAdss:=3v"

PROMPT 4 — s> Store Description

"81u Store Description @: [31v Description uavdiuasul anAmhkue: [________ ] ¥80sID: 1.5915unga:lsKsall

-~ —d—d-D

kuewq: na Prompt tdkan R-C-T-F-C - asvdvinadiuda: Prompt Oasunndiukdalu
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MODULE 4

Brand astonmwanuyadsiulEon
la

Brand TWlsuA Logo - Aanndvnanmiiuassaninginusiuis
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Brand [lduA Logo — Brand AaavnanAn

o] Ho+mw
AN

Logo, Profile, Banner, mwaum

@ F + doAU

Tagline, Description, Caption Aauaus

Q dhudev

2

wanuanmuuulku (Tone of Voice)

@ Uszaumsad

anAmsdnogivlsiiagodnis
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Kanve ¢ vov Brand Nd
nla

LKULAUnAvS U [Anun

aduaue

nagavnvqlusudednu

whidla

$Msuvgasls thlns
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Brand Kit — 8 dhuus:=naudiAgy
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8 STORE 3.BRAND 1-BRI£ND IDaEA 2.BRAND
ELEMENTS — NAME — - @”“?F‘J?"" PERSONALITY ELEMENTS —
— Logo/Profile/ — gomau IS — laan 3 MU — Logo/Profile/
Banner/Store gosiu 9Ugu Premium Description
Description Wunutoo
8.STORE naiv.
SELUTIENS M 3.BRAND NAME
— WodAAuKkm \ _.B ra.nd KI.‘_t — $odu
U 8 9vAUS:ndUKan

7.VISUAL STYLE 4. TAGLINE —
et Sl 6.TONE OF 5 = . ww
ﬂ;]{ﬁgl%l;/r E’ﬂrm/ VOICE — 4. TAGLINE — goAnuaunNla
i - WunuLav/ 5.COLORS gasu
anw/agw — dhdh aSaY

d Background



Brand Personality = Wwacadoanuuazmw

PERSONALITY A PERSONALITYB
— 9udu WuAulev — Premium 25090
SSSUUNQ AUAUe

doAu: "BUGIIUMvIUNIY danw: "Selected Drip

q dromuwasunAuENAD Coffee dwsubovnainna
a" (KA AryAusasa”
mw: Warm Tone / 10 / mw: Dark Background /
muw / Lifestyle Props o8 / dauAau

) aeovAa: duAnkiiounu ud Brand Personality dou - daanuadsikiiounukdali? Aaoin Persona ua:Us:aumsaifagnnlian
[asu
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Color ua: Tone of Voice — 129AKIKU1:AU Persona

Color — Kanv1e o §1kSu DAY 1

dran (Main Color)

{Gussnda - Adunuyav Brand | huasd: unmanuw

dsov (Secondary Color)

yrouuvarukdawuadnuurauld | ohuasu: Cream

Fudu (Accent Color)

gAaudu s1m K3a CTA | GhuasU: Weduksaduau
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2

Tone of Voice — 585 uwaiuanm

[~ o peT] P |
iuaudv U991UWwW
"Gradoaliwa=lslku? Kiu "muwasuArnaiv aanLuu
govuarxasulalag” dksumsyvna:zadaludu

noiu”

[ 1@9n Tone aw Persona - lulsmuAd1uygauuavid1uav
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Al Brand Prompt Pack — Brand Direction lla:
Brand Name

PROMPT 1 — Brand Direction PROMPT 2 — Brand Name

"neutufudnw Brand dksussin MSME

sshv: [___1|&dum: [____1|Persona: [____1|
Value Proposition: [.___1

auaenlkanA15dni: Lougu / Premium / 0u
Autov / Natural / Minimall

yygauo Brand Direction 3 wuu udasiuus:y:
1.Brand Personality 3 /1 2.uudnviadu 3.Tone
of Voice 4.Mood vavnw 5.3Aku1: | 95Ungkana
LUUVIE Lazaehdadutnudu”

Siwawich Chan-aran

"$re1duato Brand 10 §o

gua: [____1|Persona: [.___1lumpan: [____1
donds: [Tne / dongqu / Tne+dvngu]

a>wsdn: [iISeuvie / Premium / Wudutev /
Modernl

kan@dev: [Aed / Mdwenl
Ldas5alkosU18AIUKLIY 1 USSAQ"
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Al Brand Prompt Pack — Tagline lla: Store Description

PROMPT 3 — Tagline

"¥ooasv Tagline &11su

Brand: ____1 | duA: [____1| Persona: [____1| Value
Proposition: [.___1

asv 10 wuu AWelutAu 5-10 M | Tone: [____1 | Aw:
Aa191vLAUDSL"

PROMPT 4 — Store Description

"¥2e188u Store Description Lo, _

P . . : dondavasiokav Al aau

gosw: [___11auAm: [___1|anm: [____1[3al0u:

[ 1lTone:[____1 « Ho / Tagline s1iiusiudunSolu? Aurilu Google nouls
adulu: 1.51u1AdlAs 2.1ea:ls 3.1ku1AUlAS 4.9a10U « Store Description asvAu Persona ua: Value Proposition
5.CTA du q | Anwedlutdu: [100 /150 / 200 mMT" kSalu?
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Brand — Photo Plan — mw3aumdoava:znau Brand

mwaumnalulanaonndovuwL LAa»1IAMSIIVULKWUNTAU

PERSONA BRAND
Wldanmukuneg mrkualnu & ua:
la=waanssu Jdauusua

VALUE PHOTO PLAN
donruAlazAIL 210AULEUC 1w
sdannaavms lLazwSow
audu + WuAuL Clean + Minimal Premium + Dark
Warm Tone / 15 / Lifestyle / uavsssuma Background v13 / Props tias / uavaiiaus uavaa / Props Aaass / Dark Background
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# WORKSHOP 4

WORKSHOP 4 — Mini Brand Kit + Photo Plan

1 35 i

as$v Brand Kit yov@ov

Brand Idea A)1uAQKanuav Brand Personality 3 i Brand Name 3o8RoFum"
uusua anueuzide 21suad uazAd>u kSo "as1dum
L . Wucdauvavuusud L .
I s

Tagline Us:loak30d3du q A Colors 3ty Tone of Voicelu=1 1dgoKSo
uvuaniivdau dadanual uas Main dan [____1 | Secondary & ynanmwlumsdaanskiu
ATUANS=E:€1DYVLUSUA soo [ 1 Mu Boaznoudauvavunna
L ] KSauusudaan

[ __ 1
Photo Mood 915U ussenmA k§ondwsan Background WUk
o __ ] [White / Black / Brand Color / Lifestylel
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Photo Plan

ShotPlan: L 1Hero L1 Front [ 145° [
1 Detail [ ] Lifestyle [ 1 Promotion [ ]
Negative Space

© OUTPUT: Mini Brand Kit + Product
Photo Plan
AD LLWWALADUSANISADUSIUS:KIIDATS
aonLUUdndAsaiLUSUGUUIQIBUAU
(Mini Brand Kit) uazns>1ouwu
momwaum (Product Photo
Plan) dvune=sariiulasnd
anJin Unaoanuuu K3pagaloaie
aMw

Props guasaiusznauann
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Al Prompt — Photo Plan Owununmwaum)

"neulu Product Photography Planner

guar: [ ____ 1| Persona: [ 1

Brand Personality: [ ————__ 1| Brand Colors: [ e 1
mwa:lsdwsu: [Shopee / Lazada / Thaimart / Facebook / Banner]

YIEIVUWU:
1.Mood 2.Background 3.Props 4.Hero Shot 5.Detail Shot 6.Lifestyle Shot 7.Promotion Shot 8.Negative Space Shot

9.30NanAdavIRU 10.30NAISKANIAY

goludavavsiga:zildaan ISO, Shutter KSo Aperture wsiza:15gu DAY 2"

Siwawich Chan-aran
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Workshop 4 — 12810 Output: Photo Plan

(12810 Output — UhuaSU MSME

Mood Background

Warm Morning - augu [Gd0ou + Whadudnsu
WuAuL tkdauld1duniviu

Hero Shot Lifestyle Shot
BOVMUWADLASY 3 GOV (58D Jofiowov UivuAIAIUW UU
s=quAd Wukao Warm 1G=rivu

Negative Space

soOMUWUUEIY WUR3D
dsutiondu

Siwawich Chan-aran

Props

wAIAMuwW / dou / Kuvde /
aonliuKL

Promotion Shot

3 oV ISyL + thasim /
Bundle

Hos:AuAd / USuiau / 38uv / Brand Name

¥ Adskanidev

ukavsa / uavlainaue / Props ThiAgd
uaum

I =
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'and optimized
2 Marketplace

Fully set u
E-Comm

= NEXMART () .. =

MARKETPLACE

< MIRA BOUTIQUE |

noalandulku
angvaa 50%

D © © &

i a 4 - o
doouau doin LASovUs:AU souim

patangunsy (Fordudu 47
990 uan 21553 650 uIn 21553

lﬁuan[’:n§1

i / e
FSn
LQ

1,200 un 49 450 uan

@ Q @ wu &

fouu Aiual Audilau mnirdudi

MODULE 5

E-Commerce Marketplace
laSgusiudaulau

1don Platform nanmag - uarmikwsauu1gasy
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Marketplace fioa:[s? — WunRaoulaunirtouazy
U1g9UDUUIA

@ Shopee ﬁ Lazada @ Thaimart

NURTElKeyNFa tkuzAuFuAINIIY Wiu Brand wazaumnidurasgiu WiuduAlng OTOP wazRwaanav
wa: MSME navuna LKk=AUSSAPNADVA1SasIv Brand U tku1zAUFuAT Made in
Thailand

[J TudaviWana Platform wsaunu - ldannanmaguazisiuskisia ikt "aszuoums” ulyowy
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WSsuinau Marketplace — 1d3onlAIKU=ATUSSAD

anAIkan YurvIU-UnAnu Wdondavas Brand WooauAlng/OTOP
AWEIAluASISUGU vald) Jiunaiv vig-Uunaiv

szuu Order Seller Center asu Seller Center asu Seller Center asu
k=AU MSME gounn Uunav ao (aduming)

0 Auusth: Bumn 1 Platform RanAag mikdneau udsAssvens
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Seller Workflow — 10 duaoulasuvu Marketplace

dunau 1-7 hasodernauudu | dunau 8-10 Mdaidavnaiu
= o 1 )
yudounnaaluov

6. SHIPPING

AavAIMISYadvLa=A1ED

8. PRODUCT
WuLa:UsuUsoauAnag
ENE)
) auEnsu?v‘ Gornuryd ) U/x’-.)gas;.ll.l / ‘_UULEJIUCDCIU/ og/ndd
Q28 cmall KSo a a Uo roriie uasus:=ysisu 2 e 4= a l AFT R A
woslns uaanug Banner onans Nagdadvaum 0. ER SALES

5§33 / Au-wWasu / quaanm

®

x$
e
WuduAiuazsu Order
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7. PAYMENT

AvAIMISSUIBU

9. ORDER

Su 90Ms ua=vadv
Order

lndadu: Mduaou 1- 7 lAAsuAaU LAIADY
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aovA0nNaU — Ua Account
a8 = StruwsSounguadIKSolu?

wudIMvuMsAQ — asIPNISTT

[ 1l — avAsuadiveld k€ad0
(k5 13)
« Brand / Profile / Banner /
Description
[1TWls — godovinsSgudn . Shipping / Payment oAt
Ka1gaev « Product Information / Product
Photo wsau

[ 1 duagnudayaniaseuls
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ACCOUNT READY # STORE READY

ACCOUNT READY STORE READY

aunsUeyd gududau Profile Googw Banner dawu

Shipping Payment Store AMWIUATWSDU
Description

Product Info Asu

/A anwuusziubusadAgun - SuAlaududliwdou arvaswanuds:nulbusanludauanm

Siwawich Chan-aran
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AI Prompt — Marketplace Readiness Checklist

"nautlunudnuiladiu E-commerce &16SURIBUGU
Judavmsuigwiu: [Shopee / Lazada / Thaimart] | uén: L ]

danuzUapuu:
[ 1 adAsUsyduds [ 1 0%edw [ 10 Logo [ 10 Banner [ 10 Store Description
[ 1 Gmwaum [ 1 Osa [ ] Gsreazi3eadum [ 1 avaAl Shipping [ 1 dvAr Payment

yreasv Checklist: 1.avAwdauud) 2.30ndvu1a 3.39nAJSMADU 4.30nrMmakavia

kindaya Platform lawasuudavld Wicisuduasi» Official Seller Help unumstan”

Siwawich Chan-aran
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8 WORKSHOP 5

WORKSHOP 5 — Anwasiuoaulaussv

I 45 Ui
(Fon 1 govmvna:zadu duaaun 1-4 — 103sudoyauazavnsunyd
« [ 13wardowoaslnsnldans
DS opes « [ 1%o5wndovms
« [ 1doyassav (Usztnndum)
[1Lazada o [ 1hegdksusadv
o [1dommsdadv
[]1 Thaimart « [ 1dvAmssuidu
Juaaui 5-6 — anucvdudre Brand Kit
[18u______
Profile Banner moasuesiu
{6 Logo 91n Workshop 4 {Guudnwoin Workshop 4 {Gdonnumn Al Prompt

® Maaduaau OTP Kéadudumau — kiassw Draft suAkde Photo Plan Tunau

© waawsnlda: Checklist AxtuwSausu + kihduwSauuie + AMasSurediu
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Al Prompt — Seller Setup Coach (¥9undeymis=k1v Setup)

"duavwaduvu [Shopee / Lazada / Thaimart]

aaulduagiuaau: [_—_____ 11 dutkuwy: Do ]

gondovasring [ ____ ]

yogasuekanmsua: Checklist AduAsasID

KInduaaukdatowyomWasu aghiandachukuvdu tkuanduiindsasiaiu Official Seller Help dula”

58lgs:=k>1v Workshop

Gaduaaulku \ Copy Prompt \Gudiaya au Al as29AU
ssyduaau Aaaan Prompt , WGuswazdea | dolk Al 51AsiK Official
Uaguu AQsY LazyavI® waztuzth gugunu Seller
Help
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Security & Al Safety — doyaniulaiu Al

Kuldlu AI lGava Al vrgldagvlanane

Password / OTP lavueydsunAs Checklist & Description &
/ PIN Planning Content

doyavastasaa / AS1IBYUARA Analysis & Template &

-

asuUs:=vsu Persona Workflow

API Key / Secret Key ® Kanve q: idoyadumsudddome - agldaiu Al

Siwawich Chan-aran
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Case — UhuaSU MSME: BEFORE — AFTER DAY 1

BEFORE — nou DAY 1

X anmludawu Y Channel luda Business Persona "wg"
Direction

X Brand Wi X S wluwsou
Value Channel @90
Proposition lad

Y Content juciaiu Y Tuids=uu

Prompt Brand Kit
Library

Photo Plan Seller Setup

Siwawich Chan-aran
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Reflection — Fonldonn DAY 1

donjudrntkduintoanAundudo

1
L 1
Fonaua:=tihludsuausrunuinpo
2
L 1
Fofdoviasuuaksu DAY 2 Ao
3 . . .
[GuA / mwidu / dayasta /du e ______ 1

[0 1Au Output naguan Workshop 1- 5 B3lgcialu DAY 2
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G

BUSINESS
1 lssAD

CHANNEL
[@onuad

BRAND
Brand Kit

STORE
wSouug

Sutisilulawevidasiu — israswowuguiudvunso Day 1

CUSTOMER
Persona wg

Al
Prompt Library

PHOTO PLAN
VUWULAD
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S
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PHOTO

MARKETING

DASHBOARD

ACTION PLAN

utisilulaweviWasiu — israsrowuznunudvunsw DAY 2 — wsol

LISTING

DATA

WEB APP
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