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Start Witha
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Listen

Before You
Create
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What Is Social Llstemng"
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From Customer Voices
toaContentidea
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‘\w WISESIGHT Our Solutions ~ Resources w Company v Call Us
® Zocial Eye

Gather Coverage Insights through the
Power of Social Listening Tool

Zocial Eye is a social listening tool that collect and analyze .
. > ] . . Book a Meeting Get Started
consumer conversations, feeling, and behavior on social media to

uncover actionable insights about your brand, products, and services

Dive Deeper into Data
with Wisesight Al




Ehat Should We Listen For?
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TIKTOK BUSINESS ACCELERATOR

IDEAS
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Search lee a Customer
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Comments and Reviews
Are Content Briefs
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Turn Customer Voice

into a Content Brief
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When Do We Need a Listening Tool" L A
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From Customer Voice
to Content Opportunity
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TIKTOK WORKSHOP FOR THAI ENTREPRENEURS

Content vs Content Marketing

CONTENT MARKETING
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Audience x Value x Business Purpose
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Choose One Content Objective
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Content Across the Customer Journey
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Five Jobs of Selling Cont
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Make the Next Step Clear

lUOWSE)IJUEJ NUUCIE)\)S‘.')T\')"CIIIUU s18asden ua~aouanIhu /
TikTok Shop « Kudum

Miaandum >

s1gazdsa D>

35dv80 >

| nouwsuws aslvlrasvnu

€ aun & amw ) s €9 doyadriny

/7 avAkSaunnduAnnardivlupauliasvktin$1uvsy




Conte_nt
Planning

and
Storytelling




" Build Your Content Pillars -
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Turn Pillars into Content Ideas
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Which Idea Should We Film First?
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Choose Your First Video Idea
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Hook - Value - Proof -~ CTA
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What Counts as Proof?
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Choose a Storytelling Angle

ldon33dlkasv Insight ua:dvnsuuaavidasy

E 01 ‘ Problm-Sqution m 02 ‘ Before-After E 03 ‘ Product Demonstration

Tdarklkulubu - ars0389uh yaseu ~> W kulkikuaalsu YUK wand uazaevadulAiiusse

ldonuudnarelasse




Choose a Storytelling Angle
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Soft Sell and Hard Sell
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Script vs Storyboard
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Storyboard: Same Clip, Four Scenes
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Use Al as a Creative Assistan 4
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Workshop 2: «!
From Insight to Storyboard
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Step 1: Find a Real Customer Question
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Template 1: Customer Voice Log
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Step 2: Build Your Content Plan
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Template 2: Content Plan
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Step 3: Create Your Storyboard
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Template 3: Storyboard
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Use ChatGPT in Your Content Workflow
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